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Rectilinear
This project sought to create form with the use of three distinct shapes of varying 

proportions, and perpendicular sides. Additionally, this form would be created in 

such a way that the subdominant, dominant and subordinant shapes were either 

pierced, wedged, or stacked on top of each other. 

My approach for this design was to create a sense of height and definition, much 

like that of a skyscraper, allowing the viewer a distinct perspective.

Through the use of foam models a constant flow of ideas were captured.Ideation for this project was done so in conjunction with the use of three 

dimensional foam models. These quick changes are seen in the small thumb-

nails created down below.



Final Model

Process

Rectilinear 5

I am particularly pleased with this model 

due to its dynamic vertical flow.



Inspiration

Sketches
The process for this project was to combined two two-dimensional forms that were 

rounded, curved and without right angles or straight lines. These two drawings would 

then be place next to each other on a side profile of a 10” X 4” X 4” piece of wood 

and cut one at a time with a bandsaw.

For my design I drew inspiration from graffiti styled letters, organic shapes and forms, 

as well non-linear forms.
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Curvilinear
Foam Models
During this part of the project the goal was to create as many foam models from the 

concept sketches as possible. It was also an opportunity to see if the design was the 

desired one. The overall look of the top designs were dynamic.

The designes were adjusted to better accentuate certain parts of the form.



Final Model

Process

Curvilinear 7

All in all, this curvilinear model dis-

played the aesthetic qualities that I 

drew inspiration from.



Inspiration

Sketches Clay Models
The formation of this final speed form was reached as the final model was created. 

The decision was made then to elongate the form yet, keep certain elements of the 

design.

Ideation for this part of the design process was an opportunity to take the initial 

idea of speed and generate as many ideas as possible.

Speed Form
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Using the design skills learned from the two previous projects comes the Speed 

Form Project. This project’s main objective is to evoke a sense of speed.

My approach was to create a fast and sleek appearance, carry a sense of 

momentum, and have an undertone of movement through its complete form. 

These ideas stemmed from fine art sculptures, automotive design, human 

movement, moving icebergs, and mountainsides.



Final Model

Speed Form 9

Process

This final form was created using a 

two part molding process. Then, it was 

molded, sanded, prepped, and finished 

with automotive paint



Inspiration

Sketches

Ideation sketching was divided into a three part process. The first part, create a packaging that would safely land our egg 

from its take off height. The second part, was specifying what the actual housing for the egg would be and how the user 

would interact with the product. The third and final part was the branding of the packaging.

The objective of this project was to work collectively in a group of three students 

to successfully land an egg from a 20 foot drop. Create a ready for purchase 

product that uses design elements from one of the given brands-- Justine’s Nuts, 

Izzie Soda Pop, and Tycho Chocolate.

Our team selected Izzie Soda Pop as the brand. This meant that we would use 

bright color schemes, its signature fruit slice logo, and draw inspiration from its 

assorment of soft drinks packaging.

Carboard Models
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Egg Drop
It was essential for us to work as a team 

and explore as many ideas to create a 

unified product.



Final Model

Assembly 

Egg Drop 11

We were satisfied with the results of 

our projects due in part to the suc-

cessful landing of four eggs. Also, its 

overall design reflected the aesthetic 

qualities of the brand and packaging 

line we chose. 



Inspiration

Sketches

The main objective for this project was to create a hanger that could serve a daily 

purpose for people. 

In this case, I sought to create a coat hanger because of the need that I felt when 

I attended a large corporate event.  In this example there were no coat check and 

it was cumbersome to hang a simple windbreaker. 

Cardboard Models
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Hanger
These models were tested almost immediately and were an exploration into 

the basic physics of a hook and the tensile strength of cardboards. I sought to 

achieve maximum strength from the hanger.

Working with user feedback made for a much more fluid ideation process. I 

implemented the comments into the ideation process to solve how exactly a coat 

was to be hung successfully on a pole, have the hanger stay in a small sensible 

size, and have an ease of user experience.



Final Model
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This hanger held up to 15lbs. of weight 

and allowed a number of different 

sized coats to be hung on its hook.

Folding Instructions



Inspiration

Sketches

For this project our objective was to repackage a minimal Bluetooth wireless 

speaker and market it to a specific audience. The design restrictions required that 

all the components of the previous model fit in the new housing. Components 

included 2 small speakers, battery supply, small sub-woofer, switches, buttons, 

and printed circuit board.

My approach to this project was to create a table top speaker for the individual 

working at a small desk or personal studio.

Foamcore Models Foam Models
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Product Repackage
This exploration gave insight to the type 

of form that could house the compo-

nents of the original speaker. 

During this part of the project the final 

shape and design was selected.

Ideation explored the severall interpretation of housing arrangements. Three top 

designs were selected and served as the basis for the mock ups. 



Final Model

 In Use

Product Repackage 15

The use of natural materials gave the 

final redesigned speaker an organic and 

welcoming presence and feel.



Layout

Color Swatch Samples

Background

Vinyl Graphics

DMC Studio - Spacial Design 

Inspiration

The objective for this project was to redesign a space that was visually engaging, 

and a functional workspace for youth, staff, and instructors. 

Design Language
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The overhaul was boiled down to a few primary ideas, graphic designs would 

abide to having an angular shape and use specified color scheme or solid black 

and white to depict and represent the space. 

The physical arrangement of the entire space was divided into two areas a computer 

workstation zone and other a lounging and meeting space. 

Color swatches were implemented as a way to build a transition from workspaces 

into a lounge areas.

Youth are encouraged to attend workshops in Music Production, Video Production, 

Photography, and Creative Writing-- hence the name Digital Media and Culture 

(DMC) Studio.

Alongside the redesign, we sought to implement more symbols to give a lively 

feeling of the space, and inspire creativity.



In Use

Final Design
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The final spacial deisgn has an ease of 

movement and visibility allowing for a 

much more fluid work environment for 

all.



Inspiration

As part of the visual redesign of the DMC Studio we create a more cohesive and 

comprehensive look for there marketing materials. It reflected both the new de-

sign language of the space and the type of workshops offered by the program.

The goal was to elevate the logo design to a much more contemporary and 

modern look to distinguish it from similar youth programs, and match the parent 

company’s aesthetics.

Marketing and Promotional Flyers
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DMC Studio - Graphic Design 
Key motifs were taken from the spacial redesign and brought in literal form into 

the marketing materials.



Final Design

Alternative Logos
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Although, the redesign of this space 

has since concluded the visual side 

of it continues to grow and progress 

with the development of the program.  

These marketing campaigns will chang-

es accordingly.





It has been my pleasure to present to you my design 
work and for your consideration in progressing further 

into the Industrial Design Program.

THANK YOU


